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Introduction

This paper essentially deals with management, and human as its natural implica-
tion. In this study, we comparatively discuss two management approaches. While 
one approach only aims maximizing profit, “human-centered management” focus-
es on people and social good in its practices. Human-centered management can be 
defined as ‘management that suits and relates to people’. The aim of human-cen-
tered management is to serve people. Considering humankind as resources and 
tools, the purpose of profit-oriented management is to maximize the profit of the 
enterprise. In human-centered management, human is not a tool, but an end in 
itself as a valuable/precious being.

This paper aims to present a proposal for the basic principles and values of 
human management based on perennial wisdom. The study primarily examines 
the question of “Who are we as human beings?”, and in response, the place of hu-
man beings in the order of existence. We discuss being human and human features 
based on the position of human, and humans’ purpose, ideals and their relation-
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ships with other beings. In the next section, we present the principles and values 
required by human-centered management based on the answer to the question 
“What is a human being?”. Afterwards, we evaluate the meanings of these princi-
ples and values for businesses and stakeholders. In the last part, we make a general 
discussion and recommendations for research. 

‘Human’ and The Place of ‘Human’ in The Ontological Order

The self-conception of human, the First-principle, and the universe conception de-
termine the content of the paradigm. These ontological rules and principles shape 
all the systems and practices to be established and guide the stakeholders of the 
system in terms of approach and actions. The elements of the paradigm used in this 
study and their relationship with each other are shown in Figure 1.
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Figure 1: Human in Perennial Wisdom (Source: Authors’ Own Work/Design.)
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The Relationship of Human with The First Principle, Nature, and Human

According to perennial wisdom, the meaning of human’s existence on earth is 
shaped by human’s relationship with the First-principle. The creator created hu-
mans for a purpose and gave the universe to humans as a platform to realize this 
purpose. The power to act on nature also gives people the opportunity to use their 
features. It is important that worldly actions are not regarded as an end, but as a 
tool that serves the purpose of human beings. Every human being is holy thanks 
to the relation to the creator. According to this point of view, people see other hu-
mans not as rivals, but as companions who will support them. This point of view 
requires a more society-based approach that values sharing, cooperation, solidarity 
and achieving together.

The Purpose and Ideals of Human

Purpose is the main element that gives meaning and direction to action. We can 
say that what humans seek on earth is “freedom” and “well-being and happiness” 
in the most general sense (Aristotle, 1976; Bauman, 2018; Dodurgalı, 1995; Öz-
men, 2014; Tusi, 2013). Discovering one’s ‘self ’ on earth and adapting one’s nature 
to universal principles will lead to freedom. Humans naturally want to be happy. 
Paradoxically, an individual who cannot make others feel good, make them smile 
or contribute to the joy and happiness of humanity as a whole will not be happy. 
Contributing to the joy and happiness of humanity depends on one’s capacity to 
serve people by tapping his/her potential.

Humans should pursue the following universal ideals: Unity, Goodness/Har-
mony, Beauty, Honesty/Truth (for example, Tusi, 2013 and İbn Miskeveyh, 2013). 
The potential of these four ideals to dominate life, or in other words, bringing these 
ideals to life depends on the individual’s ability to properly use his/her faculties. 
Justice, wisdom, courage and temperance are the virtues that will guide these fac-
ulties, namely, spirit, mind, will, and heart (Tusi, 2013; İbn Miskevevh, 2013; Bau-
man, 2018). In the life of the individual, these faculties correspond to spiritual, 
mental, social and physical dimensions.

The Principles and Values of Perennial Wisdom on  
Human-Centered Management

Within the framework of the assumptions accepted as the basis of this study, the 
principles and values that are considered to be related to business management 
and that should guide human-centered management based on perennial wisdom 
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are as follows: Purpose, respect for human dignity, protection of human well-being, jus-
tice and compassion, trust and worthiness, belief in afterlife, accountability, order and 
interdependence.

Purpose

The main purpose of the human-centered management model is to create an en-
vironment that will ensure freedom and happiness, which are the two basic values 
and ultimate goals of human beings. If business owners and managers act in ac-
cordance with this purpose and the principles to be discussed below, they will be 
happy and free by virtue of being human, and they will more easily reach the com-
monly accepted goals such as profit, growth and business sustainability.

Respect for Human Dignity

Within the scope of this study, two basic issues will be discussed as the sources of 
human dignity. The first point is that human is ontologically bound to the creator. 
Accordingly, “everyone is created as a being whose dignity/honor is protected by virtue 
of being human.” (Düzgün, 2017: 53). The second issue about human dignity is re-
lated to human actions. The action-based dignity of humans is related to how an 
individual uses his free will as a being with spiritual and material characteristics. In 
this process, if people cannot build their own identity with their own choices, they 
will be imprisoned in social, historical, ethnic or cultural identities and become an 
object, rather than a subject (Düzgün, 2017: 55-56). 

Protection of Human Well-Being

Linton and colleagues (2016: 12) found that well-being is grouped under six 
themes: mental, social, physical, spiritual, activities and functions, and personal 
conditions. The first four themes, namely the spiritual, mental, social and physical 
dimensions are clearly related to the four faculties of humans as outlined in per-
ennial wisdom. For this reason, we can say that the achievement of one’s purpose 
depends on the fulfillment of these four dimensions.

Justice and Compassion

Corporations can function in good nick with intermittent corrective interventions 
by the management and the fulfillment of the principle of justice. Justice was gen-
erally seen as “the greatest virtue that requires giving everyone what they deserve and 
conducive to the dominance of the common good” (Düzgün, 2021: 177). On the other 
hand, compassion that accompanies this virtue means approaching beings with 
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love, protecting and saving them from evil, and also helping and forgiving them in 
difficult situations. Justice and compassion, which are seemingly in opposition to 
each other, serve to reconstruct the disrupted order as ‘restorative justice’ when 
they are applied hand in hand. 

Trust and Worthiness

Trust and worthiness are other principles that will enable the healthy functioning 
of a social structure that is established for a specific purpose. Unsafe work environ-
ments prevent people from bringing their personal characteristics freely and com-
fortably to the work environment. The concept of worthiness, on the other hand, 
refers to ‘competence, being qualified and capable’. The placement of someone who 
does not have the necessary qualifications in any part of the system affects the en-
tire system adversely, in accordance with the principle of interdependence. 

Order and Interdependence

In perennial wisdom, the degree of order is measured by the integration and har-
mony of all its elements with each other. This order was called ‘wholeness in mul-
tiplicity’. Although each part of the whole has its own characteristics and roles, all 
the parts constitute a harmonious whole with a purpose. In business management, 
various dilemmas are encountered that need to be balanced or evaluated on the 
spot. One of the most common dilemmas for managers is being people-oriented 
vs. task-oriented.

Belief in Afterlife and Accountability

Perennial wisdom accepts the continuity of the human soul. Life is not considered 
to be limited to a particular time and space. A person with this belief acts in the 
world by considering accountability. If this belief is rejected or ignored, only short-
term interests will guide the behavior of the individual. This situation does not 
bring happiness to the individual, and also causes a destructive effect on his/her 
environment.

Human-centered Management Principles in Businesses

As can be seen in Figure 2, there are at least six elements in the human-centered 
management approach considered in terms of business: Entrepreneur, business, 
management, employee/people, job/task and stakeholders. We will discuss these 
elements in terms of their purpose, and the principles and values that guide them.
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Entrepreneur

The entrepreneur is the founder, initiator, and the most basic element that pro-
vides the existence of the business. For many entrepreneurs, people are objectified 
as a resource and regarded as a tool that serves corporate ends. The most paradoxi-
cal aspect is that the entrepreneur becomes the servant of the business he/she has 
established. As a result, the entrepreneur who is ultimately a human being cannot 
be happy or achieve freedom despite having a great wealth. Therefore, it would 
be beneficial for the entrepreneur to review what the business means, whether it 
serves to realize his/her potential and whether the business he/she has established 
serves the society. It is crucial that entrepreneurs embrace a transpersonal mission 
in establishing and maintaining a business in accordance with the principles and 
values of human-centered management.

Business

In its simplest definition, a business is a structure established to produce products 
and services to meet the needs of people. According to this definition, business 
can be seen as a tool that ultimately serves the needs of society. Just like all the 
structures, tools and equipment built by people, the business should also serve 
to make people’s lives easier. This perspective can be formulated as ‘relationship 
first, trade second’. In the human-centered management approach, profit is seen 
as a tool to maintain the existence of the business, which is established to provide 
products/services to people in particular, and which aims to create added value for 
the society in general (Spitzeck, 2011). The business is a partnership that will serve 
employees, customers, suppliers and all the other stakeholders to live well (Morris, 
2004: 164).

Leadership and Management

The purpose of management in business is to ensure that the company achieves 
its goals. The management should be concerned with two main areas in order to 
realize the objectives of the business: task and people. Prioritizing a single element 
will disrupt the balance.

Employees / Human

The aim of human-centered management is to establish a structure that takes into 
account the purpose of life on earth, in other words, the realization of oneself, 
regardless of the type of the social institution. In such a structure, the individual 
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will first of all feel valued and find meaning in his/her work. As a socio-technical 
institution, the business incorporates all the functions that will serve the well-be-
ing of the individual. When the entrepreneur sees the business as a tool that serves 
a greater purpose, this will naturally change the perspective of the employees. The 
entrepreneur will no longer consider employees as a tool/resource serving him/
her, but as honorable individuals who take on different roles. In this regard, the 
entrepreneur will see the business as a “community” that serves the great purpose, 
where everyone realizes their individual goals.

In the business, the principle of trust is to believe in the potential of people. 
This belief allows appreciating other people rather than criticizing them. As sug-
gested by the phenomenon called self-fulfilling prophecy, an individual who is 
convinced that he/she has a higher capacity and can do much better work have 
increased self-confidence and courage (Merton, 1948), thus the individual tries to 
do his/her best.

Job/Task

The mission of a business requires the execution of many interrelated tasks. The 
proper fulfillment of these roles depends on the competencies of the individuals 
who assume the roles. While the individual’s compliance with the requirements of 
the job provides a flow experience, the compatibility between the job and the per-
son’s self provides a meaningful work experience (Scroggins, 2008). 

According to human-centered management, work is a tool through which the 
employee can perform his/her art and creativity. Being able to use one’s own char-
acteristics in work will both improve and satisfy the individual and provide him/
her with the opportunity to experience freedom. Therefore, we can say that two 
basic issues are critical for the employees to get a sense of meaning from the work: 
(a) The opportunities and the environment of the person for using his/her existing 
potential and self-realization, (b) The belief that the product or service to which he 
contributes produces benefits for other people.
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Figure 2: The Principles of Human-Centered Management in Business  
(Source: Authors’ Own Work/Design)

Stakeholders

Businesses interact directly with stakeholders, suppliers, investors, customers, 
government agencies and competitors in their immediate environments. An ide-
ally functioning society and economy depends on the fact that all of the specified 
stakeholders are in place and that each stakeholder fulfills his/her role properly. In 
human-centered management, the business should establish a relationship based 
on winning and sharing together by considering mutual cooperation with the 
stakeholders in terms of the rights and benefits of every one of them.

Discussion and Suggestions for Future Research

While positivism and capitalism have prevailed for the last two centuries, the devas-
tating effects of these paradigms on the economy and business world have become 
more visible in all areas of life in recent years. For the last ten years, human-cen-
tered management has been proposed as an alternative to profit-oriented man-
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agement and various studies have been conducted on the subject (see Amann and 
Stachowicz-Stanusch (2013), Bal (2017), Pirson (2017)). Pirson (2017) discussed 
human-centered management within the scope of human dignity and well-being. 
In addition, some authors discussed the human-centered management approach 
in terms of beliefs (Niedenführ, 2021; Teehankee & Sevilla, 2020; Frémeaux & 
Michelson, 2017; Pava, 2020; Maspero, 2020).

The aim of this conceptual study is to reveal the principles and values that will 
enable business management to be more humane according to perennial wisdom. This 
paper is important as it serves as an introduction to further research and develop-
ment in these areas. The unique aspect of our study is that we take perennial wisdom 
as a source in determining the principles and values of human-centered management. 
First of all, we define the position and role of ‘human’ in the order of beings in terms 
of perennial wisdom. According to this definition, humans are in a very critical posi-
tion between the Creator and nature. The main purpose of humans in this position is 
to reach freedom and well-being by realizing their potential. In order to reach these 
goals, humans should be guided by the following universal ideals: Unity, Goodness/
Harmony, Beauty, Honesty/Truth. A person’s ability to bring these ideals to life depends 
on his ability to properly use his faculties, specifically, spirit, mind, will, and heart. The 
virtues that will guide these faculties are justice, wisdom, courage and temperance.

From this viewpoint, considering the purpose of the entrepreneur as a human 
being renders the entrepreneurial activity a tool of the transpersonal mission in-
stead of seeing it only for profit. The most critical factor in the application of hu-
man-centered management in business is how the entrepreneur views the busi-
ness. We conclude that the entrepreneur has an important role in applying and 
maintaining the principles and values of human-centered management, as he/she 
is the founder of the business and has a critical authority. Finally, the principles 
that were discussed in isolation in other studies are examined in this study by con-
sidering all the dimensions of management. These principles are; human dignity, the 
pursuit of human well-being, justice and mercy, trust and worthiness, order and interde-
pendence, and belief in afterlife and accountability.

There is a need for studies on the implications of the proposed basic principles 
and values in daily life and ways of implementation. In addition, handbooks should 
be prepared on how each principle is related to company policies and procedures, 
and how to apply them in daily business life. Field studies to be conducted in busi-
nesses that implement certain elements of the human-centered management ap-
proach would also provide guidelines for other businesses.



Hüseyin Çırpan, Nihat Alayoğlu
Kadim Bilgelik Perspektifinden İnsani Yönetim Üzerine Bir Çalışma 

217

Kaynakça
Aksoy, K. (2016, 8 Aralık). Rahmet ve merhamet. T.C. Cumhurbaşkanlığı Diyanet İşleri 

Başkanlığı Bayburt Müftülüğü. 07.06.2021 tarihinde  https://bayburt.diyanet.gov.
tr/Sayfalar/contentdetail.aspx? Menu Category=Kurumsal&contentid=449 adre-
sinden erişilmiştir.

Amann, W., Stachowicz-Stanusch, A. (Ed.) (2013). Integrity in organizations: Building the 
foundations for humanistic mManagement. Palgrave Macmillan. 

Aristoteles. (1975). Politika. (Çev. M. Tuncay). İstanbul: Remzi Kitabevi.

Aristotle. (1976). The ethics of Aristotle the Nicomachean ethics. (Çev: J.A.K. Thomson). 
Penguin Classics.

Bal, M. (2017). Dignity in the workplace. Palgrave Macmillan.

Bakan, J. (2007). Şirket: Kâr ve güç peşindeki patolojik kurum, (Çev: R. G. Öğdül). İstan-
bul: Ayrıntı Yayınları.

Banerjee, S.B. (2008). Necrocapitalism. Organization Studies, 29(12), 1541–1563. 

Bauman, D. C. (2018). Plato on virtuous leadership: An ancient model for modern bu-
siness. Business Ethics Quarterly, 28(3), 251-274.

Capital Institute. (2021). 8 principles of a regenerative economy. 28.04.2021 tarihin-
de https://capitalinstitute.org/8-principles-regenerative-economy/ adresinden 
erişilmiştir.

Crane, A. (2013). Modern slavery as a management practice: Exploring the conditi-
ons and capabilities for human exploitation. Academy of Management Review, 38(1), 
49–69.

Czikszentmihalyi, M. (1990). Flow: The psychology of optimal experience. New York: Har-
per & Row.

Covey, S. M. R., Merrill, R. R. (2010). Her şeyi değiştiren tek şey: Güven. (Çev: Ç. Erhan). 
İstanbul: Varlık Yayınları.

Çırpan, H. (2008). Üretim ve tüketim sarmalında insan ve değerler. Ekonomik Kalkınma 
ve Değerler. (Ed. R. Şentürk). İstanbul: UTESAV Yayınları.

Çırpan, H., Koyuncu, M. (1998). İşletme kültürünün alt kademe yöneticileri üzerin-
deki etkisi: Bir örnek olay çalışması. Öneri, Marmara Üniversitesi SBE Dergisi, 2(9), 
223-230.

Dierksmeier, C. (2016). What is ‘humanistic’ about humanistic management?.  Huma-
nistic Management Journal, 1(1), 9-32.

Diyanet İşleri Başkanlığı. Kur’an-ı Kerim. 04.05.2021 tarihinde https://kuran.diyanet.
gov.tr/Tefsir/ adresinden erişilmiştir.



Turkish Journal of Business Ethics (TJBE) 
İş Ahlakı Dergisi

218

Diyanet İşleri Başkanlığı. (2013). Hadislerle İslâm. (Ed. Özafşar, M.E.; Ünal, İ.H; Ünal, 
Y.; Erul, B.; Martı, H. ve Demir, M.). Ankara: Diyanet İşleri Başkanlığı Yayınları.

Düzgün, Ş. A. (2017). Kimliksiz hakikatler. Ankara: Otto Yayınları. 

Düzgün, Ş. A. (2021). Dini anlama kılavuzu. Ankara: Otto Yayınları. 

Dodurgalı, A. (1995). İbn Sina felsefesinde eğitim. İstanbul: Marmara Üniversitesi İlahi-
yat Fakültesi Yayınları.

Erdogan, B., Bauer, T. N., Truxillo, D. M., Mansfield, L. R. (2012). Whistle while you 
work: A review of the life satisfaction literature.  Journal of Management,  38(4), 
1038-1083.

Fazlıoğlu, İ. (2020). Kendini aramak. İstanbul: Ketebe Yayınları. 

Fleming, P. (2019). Homo Economicus’un ölümü: İş, borç ve sonsuz birikim efsanesi. (Çev. E. 
Soğancılar). İstanbul: Koç Üniversitesi Yayınları.

Frémeaux, S., & Michelson, G. (2017). The common good of the firm and humanistic 
management: Conscious capitalism and economy of communion. Journal of Busi-
ness Ethics, 145(4), 701-709.

Gaulejac, de V. (2013). İşletme hastalığına tutulmuş toplum. (Çev. Ö. Erbek). İstanbul: 
Ayrıntı Yayınları. 

Graeber, D. (2018). Bull shit jobs: A theory. New York: Simon and Schuster. 

Humanistic Management Network. (2021). 30.12.2021 tarihinde  https://humanistic-
management.network adresinden erişilmiştir.

İbn Miskeveyh. (2013). Ahlak eğitimi. (Çev. A. Şener, İ. Kayaoğlu, C. Tunç). İstanbul: 
Büyüyenay Yayınları.

İncil, Genesis. 1: 26-28, 27.06.2021 tarihinde https://www.biblegateway.com/passa-
ge/?search=Genesis%201:26-28&version=MSG adresinden erişilmiştir.

Kets de Vries, M. (2009a). Reflections on character and leadership. UK: Jossey-Bass. 

Latemore, G., Steane, P., ve Kramar, R. (2020). From utility to dignity: Humanism in 
human resource management. In Virtuous cycles in humanistic management (ss. 91-
118). Springer, Cham.

Linton, M-J., Dieppe, P. ve Medina-Lara, A. (2016). Review of 99 self-report measures 
for assessing well- being in adults: exploring dimensions of well-being and develop-
ments over time. BMJ Open, 6:e010641. 

Lovins, H. (2015). On the need for a new narrative of business. Human Systems Mana-
gement, 34(1), 5-15. 

Maslow, A. H. (1943). A theory of human motivation.  Psychological Review, 50(4), 
370–396.



Hüseyin Çırpan, Nihat Alayoğlu
Kadim Bilgelik Perspektifinden İnsani Yönetim Üzerine Bir Çalışma 

219

Maspero, G. (2020). Humanistic management for laypeople: The relational approa-
ch. Humanistic Management Journal, 5(1), 25-38.
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