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Abstract
An analysis of religious living in a consumer society can be achieved by taking three different dimensions
of consumption into consideration. The first comprises rational processes that are clearly defined, both in
terms of function and goals on the basis of capitalist production as a system of consumption. This process
also covers transforming goods into merchandize with regard to the manufacturing of the symbolic and
emblematic meaning of goods together with the commodity. The second dimension is the emergence of the
consumer society in which the symbolic and emblematic order has been established through produced mer-
chandize. In a consumer society, merchandize undertakes the construction of the aesthetic, ethical/moral,
and cognitive rationalities and practices of the individuals belonging to that society. The third dimension is
the emergence of the consumer world produced by the consumers of that society. Therefore, consumers are

not passive objects of the consumption system but, in effect, active participants.
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Importantly, the world of consumption encompasses more than a consumer system
or society. Money, which is consumption-based and symbolizes rationalization of
social relations, has a secondary level of importance in the consumer world. Groups
that are excluded from the consumption system because of money become members of
the consumer society via desires and fantasies, which are the essence of the consumer
world. This process comprises commoditization of subjects, i.e., consumers, in the
consumer world through individuality, form, and social practices. Thus, the process of
constructing one’s individuality cannot be grasped as independent from the subject’s
commoditization of social relations, relations established with nature, and the fantasy
realm of love. Consumption becomes its own object by producing its own spirituality
on the one hand and transforming traditional religions on the other. Secularization is
reflected on as the process of devout subjects, whose primary identity, in this context, is
consumerism, re-manufacturing traditional religions in the context of aesthetic, ethical,
and cognitive rationalities. In the consumer world, social following replaces observing
the divine, narcissism replaces modesty—which has traditional religious values—and
arrogance replaces sincerity. This transformation is enabled by the rational dimension,
particularly in the social sciences, which is done through the aesthetic dimension in
the world of consumption and the moral dimension in the framework of capitalism.
The consumer world has been constructed over everyday life necessities in a way that
individuals would be unable to transcend that modern society, which itself, in turn,
cannot be understood through purely materialist or hedonistic principles. Therefore,
consumerism finds its existence as the mandatory condition and possibility of being
the subject in this world. Regarding classical secularization theory—where modern,
rational information systems are seen as the effective perpetrator of the science-
technology duality involved in the process of regressing religion in the political, social,
and individual spheres—a new framework for commenting should be developed
taking into account the irrational dimensions of the forms of establishments connected
to society, nature, and religion along with the construction of the subject’s ego and
lack of religious development in a consumer society. Secularization takes place in the
consumer world both as religious commoditization and as religifying consumerism in a
context where modern aesthetic, ethical, and cognitive rationalities insert the inclusion
of possibility in the consumer world. Religious commodification occurs as the natural
succession of the subject’s process of commodification in the consumer world. Under
the hegemony of the consumption world, secularization process not only includes
construction of new way of rationality but also new ways of irrationalities and non-
rationalities. This dimension generally missing or not clearly expressed in the literature
of secularization debates.
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