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Abstract

Companies look at ethical business practices as only adding to costs and consider these practices as a factor 

that constrains profitability. This view indicates ethics and profit to be inversely related. A more positive 

view, however, is the positive correlation of an organization’s ethical behaviors and activities with resultant 

profits. In fact, having an image associated with ethical business activities can be the source of a major 

competitive advantage. High business-ethics standards can contribute to profitability by reducing the cost of 

business transactions. In light of this view, the study analyzes the relationship of companies’ understanding 

of business ethics with their financial performance. The study is on the following issue: What is the nature 

of the relationship of medical company owners’ and their partners’ understanding of business ethics in 

Malatya, Turkey with their financial performance? Data has been collected from the owners and partners 

of medical companies operating in Malatya using a questionnaire. As a result of correlation and regression 

analyses, we have found the relationship between job ethics and financial performance to be very low and 

negative (r = -286) and the firms’ understanding of business ethics to have little explanatory power over the 

impact on companies’ financial performance.
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As in the rest of the world, interest in business ethics has increased in Turkey. 
Companies are only able to see their ethical business practices as an additional 
cost and a restrictive element on profits. This view indicates ethics and profit to be 
inversely related. However, according to a more positive opinion, companies’ ethical 
behavior and activities are positively related to their resulting profitability.

The fact that medical companies in Turkey are constantly opening and shutting 
down shortly after is a sign of the difficulty in ensuring their sustainability. Previous 
research on the subject has shown the relationship between work ethics and financial 
performance to be a controversial issue.

The main purpose of this study is to establish the relationship of medical company 
owners’ and partners’ understanding of business ethics with financial performance 
and to demonstrate how their understanding of business ethics has a theoretical 
explanatory effect on financial performance.

Individuals’ demographic characteristics have been stated in the literature to 
be among the determining factors of ethical behavior. In light of this information, 
the second purpose of the study is to determine whether owners’ and partners’ 
understanding of business ethics differs according to demographics.

In order to achieve these objectives, data has been collected from medical 
companies’ owners and partners in Malatya using a questionnaire consisting of three 
parts. The first part asks for the participants’ demographic characteristics. The second 
part uses the 18-item Work Ethic Scale used in Çeribaş’s (2007) research; we removed 
five items from the scale that measure employees’ understanding of business ethics 
and used the remaining 13 items that measure company owners’ understanding of 
business ethics. The third part uses the three-item Financial Performance Measure 
developed by Gürsoy and Swanger (2007); validity and reliability of the Turkish 
version of the scale was conducted by Uluyol et al. (2011).

Frequencies, arithmetic means, t-test, and one-way variance of analysis (ANOVA) 
test have been performed for data analysis and interpretation. Correlations have been 
used to determine the relationship between business ethics and financial performance, 
and regression analysis has been used to determine the explanatory effect of business 
ethics on financial performance. Correlation analysis shows a very low-level negative 
correlation between the two variables (r = -286). As a result of regression analysis, 
the understanding of business ethics has been found to have little explanatory effect 
on financial performance. The findings obtained in our study and findings from 
various studies on this subject indicate that the relationship between business ethics 
and financial performance has yet to be proven convincingly.
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According to the results of the t- and ANOVA tests, which have been conducted 
to reveal whether the understanding of work ethics in medical companies differs 
according to demographics, while a difference in the understanding of business ethics 
exists for the variable of gender, no difference in the understanding of business ethics 
exists for the variables of marital status, age, education, or time spent in the sector. 
The understanding of business ethics for males (t = 3.3165) is statistically more 
significant than that of females (t = 2.7372). Many conflicting outcomes have been 
achieved in research carried out in Turkey and abroad on whether ethical business 
understanding and behaviors differ according to demographics. Therefore, assessing 
whether past research supports our research is very difficult.

The most significant limitation of this research is that data has been collected from 
owners and partners of medical firms operating in a single provincial center, thus 
limiting the number of participants who contributed. This indicates that the results of 
the study cannot be generalized. Researchers interested in this subject can research 
how the understanding of business ethics is able to shape financial performance on a 
wider universe and sample across Turkey in the same sector or across different sectors. 
They can also examine how these two variables differ according to demographics.
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